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Image search approaches

We'll assume you are looking for images with the theme of
“achieving something, having your eye on the goal, being
successful” for a company publication. Before you start your
search, the following approaches will help you narrow your
search by considering specific imagery.

The obvious in its own surroundings

“Business” imagery offers an abundance of images to almost
every theme. But pictures of people in suits can seem boring
and arbitrary if used continually. If you want your imagery to
stand out compared to other publications, you should be
more creative.

The literal

You know the saying you shouldn’t take everything so
literally? This is also true for images in most cases. Images
with text should at most be used to split chapters. If used to
supplement a running text, they quickly disturb the reader
with their coarseness and redundancy.

Exaggeration

Exaggeration should only be used when the represented
content is not jeopardized. Not every topic can deal with
humor. If your theme is suitable, then an exaggerated image
can lead to a lot of attention, for example on posters.

Carrying over into other areas

In order to break your images out of the “business” context,
you can consider if the necessary content carries over into
other areas of life.

In this example: Sports with a focus on people, and sports
with a focus on objects.

I'ip: Images should always be looked at and selected taking
into consideration how they interact with the other images
and colors of the publication. In the example of the soccer
ball you can see that the perspective and colors can vary.

Symbolism

Symbolic images should always be selected so that the
viewer recognizes the symbolic meaning of the image, and
can create the mental bridge to the topic.
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Clichés and familiar faces

Even if you have already thought about imagery and have the
right picture in front of you, there are two things you need to
pay attention to in every search: watch out for clichés and
“familiar faces”.

Cliché

An arrow in the middle of a target — the goal achieved. A
cliché image straight out of a book. The question of whether
using clichéd images makes sense, can't be generally
answered. It depends heavily on the context. Most importantly:
clichéd images should only be used intently, i.e. you should
always have a strategy when playing with clichés.

Familiar faces

Do you know the woman in the picture to the right? If not,
you should go to Google and do an image search for the
phrase “call center”. How often do you think you will find her
smiling at you? In our last search, she made it into an
impressive four of the first ten results. And it's not only that: if
you look at the corresponding websites, she is on every single
site in their key visual. Of course she has a pleasant smile.

And surely the image isn't expensive and can be found quickly
on a relevant image library. But before you use such an image
as a key visual, you should analyze the competition. Otherwise ‘
you quickly slip into arbitrariness and are not recognized by a

key visual — or even worse: the viewer is reminded of the
competition, who has already used the image.

We would be more than happy to assist you with the selection
and composition of your individual imagery, and can consult
you on licensing, resolution, and formats. Feel free to contact us.
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